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B

A $# 42 ##i% |This course is divided into two parts. The first part introduces brand design, including
introduces brand, brand management and brand design. This course focusing on brand
design implementation. Students will create brand logo, brand slogan, brand story,
through the curriculum design.

The second part is integrated marketing. The marketing plan of integrated
communication tools to conceive the needs of different industries, including non-profit
organization groups, to fully explore the main communication tools in marketing cases.
The application of the combination of theory and practice is strengthened by the
communication skills of the case.
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